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Equip people with performance-driven fashion products suitable
for urban and outdoor life to. (Eric Tosello, 2017)

Improve female customer experience through both omni-
channels campaign & promotion and renewed products which
are more flattering fit for the female figure.
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sustainable future.

« Embracing the beautiful restraints of living v
« Making better with less, for a more respectful an

« Cosy comfort, performance qualities and fashion-

led styles converge.
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« Sourcing of sustainable materials.
« Classic & basic colours to achieve
longevity and trans-seasonality.
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easily to other
existing items.

E Fashion

« Silhouettes: Change the plain style
by creating cut-outs and adding
details.

« Prints and textures in line with
multiple seasonal trends.

 Product mix: Hero == == =
and Fashion
products account
for 71% of the
total.




